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S.C. “Agrozootehnica” S.A. F\c\eni — Ialomi]a county produces aproximately 30000
tons of cereals for seeds on an yearly average, 84 % representing wheat, barley and two-
row barley. In spite of being among the first big producers of cereals in Ialomi]a
county, however their economical-financial results don’t correspond to the

potential of production and the quality of human resources. The legislative instability,
particulary in the field of the land fund and the privatisation of agricultural enterprises,
but also some other factors led to uncertainty and mistrust and couldn’t allow the
creation and adoption of a variant of strategical marketing with a view to entirely
satisfying of the consumption demand in the frame of a competitional market. By
researching of these aspects, the authors proposed to establish the evolution of some
indicators to characterize the marketing of cereals for seeds, on the base of a study of
case at S.C. “Agrozootehnica” S.A. Facaeni — Ialomita county



