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Abstract 

Tourism services play an important role in the context of a sustainable economy, as they can contribute both to the 

economic prosperity of a destination and to the protection and conservation of natural and cultural resources. A 

responsible and sustainable approach within the tourism industry is fundamental to ensuring sustainable and equitable 

tourism in the long term. Sustainable tourism economy refers to the integrated and balanced approach to tourism 

development, which takes into account three fundamental dimensions: economic, social and ecological. The aim is to 
ensure that tourism development does not compromise natural and cultural resources, while contributing to improving 

the quality of life of local communities and generating income and jobs.  

The socio-economic changes of the contemporary era have created and dynamically developed tourism. In turn, this 

sector of the world economy stimulates the development of other branches and economic activities, such as: transport, 

trade, information technologies, industry, construction. Tourist services represent those activities that aim to satisfy all 

the needs of tourists, both during the period of travel and in connection with it. Consequently, some of the activities that 

are part of the tourist service aim to cover common, everyday needs (rest, food), while others present characteristics 

specific to tourism.By its nature, tourist services must lead to the restoration of work capacity simultaneously with a 

pleasant and instructive spending of free time, and must also contribute to enriching the tourist's information, 

knowledge and skills, which imprints the character as an important tool in achieving a new quality of life. 
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Tourist services must ensure the active rest 

of the tourist, which tends to become an 
increasingly important component of it as a result 

of the reduction of the working week and the 

increase in the dimensions of free time, while also 

representing a modern and efficient treatment 
procedure for improving the unfavorable 

consequences of nervous overstrain.  

 
MATERIAL AND METHOD 

The observations, records and analyzes related to 
the given article were carried out through various 
observations, measurements and determinations. 
The research used the following methods of 
scientific research: theoretical generalization, 
scientific abstraction, system analysis, dialectical 
method of cognition (for researching the theoretical 
foundations of the financial potential of regions); 
system-structural analysis (when determining the 
system of indicators for assessing the financial 
potential of regions); graphic (to illustrate research 
results). 
 

RESULTS AND DISCUSSIONS 

 

Services included in the tourist product: 
 ● services related to passive pursuits, 

usually manifested in accommodation spaces: 

reading, watching radio and TV programs, 

sleeping, hygiene;  
● services related to semi-passive pursuits, 

such as those offered in restaurants, bars, treatment 

rooms, etc.;  

● services related to semi-active pursuits: 
watching shows or sports events, visiting museums 

or exhibitions, walking; 

 ● services related to active pursuits such as: 
sports, excursions and hiking, hunting or fishing, 

etc (Stănciulescu, G. 2013). 

Tourist services must ensure the active rest 
of the tourist, which tends to become an 

increasingly important component of it as a result 

of the reduction of the working week and the 

increase in the dimensions of free time, while also 
representing a modern and efficient treatment 

procedure for improving the unfavorable 

consequences of nervous overstrain.  
The characteristics of tourist services are 

found in the countless structuring concerns and in 

the variety of intersecting approaches. The services 
that ensure travel are made up of the services 

offered by travel agencies and tour operators, 

transport companies, hotels and other 

accommodation structures, food and leisure 
structures.  


