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Abstract 

 
Artificial intelligence (AI) has rapidly emerged as a transformative force across multiple sectors, with digital marketing 

being a prominent beneficiary. As AI technologies continue to advance, their potential to reshape the digital marketing 
landscape is becoming increasingly apparent, leading to profound implications for businesses and their digital 

communication strategies. AI in Consumer Behavior Analysis: AI algorithms can analyze vast amounts of data from 

various sources to understand consumer behavior patterns. This allows marketers to create more targeted and 

personalized campaigns, ensuring that the right message reaches the right audience at the right time. AI-powered tools 

can automate repetitive tasks such as email marketing, social media posting, and even customer service through 

catboats. This not only saves time but also ensures consistency and efficiency in marketing efforts. By using predictive 

analytics, AI can forecast future trends and consumer behaviors, allowing businesses to adjust their strategies 

proactively. This can lead to more effective marketing campaigns and better allocation of resources. AI can generate 

and optimize content for various platforms, ensuring that it is engaging and relevant to the target audience. Tools like 

natural language processing and machine learning can help create high-quality content that resonates with consumers. 
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This paper is structured in three parts. Thus, 

in the first part, the review of the specialized 
literature relevant to the research carried out is 
presented, focusing on the use of AI in the field of 
commerce. In the second section, the 
methodology used to conduct the research is 
detailed, stating the purpose and objectives. The 
third part reflects the research results, which show 

the main purposes of AI mobile applications in e-
commerce. 

Artificial intelligence personalizes and 
improves the shopping experience for users, while 
for merchants, it is a means of increasing sales 
and improving customer relations. It has become 
an essential component of how many consumers 
interact with digital platforms. Artificial 

intelligence has emerged as a technology that can 
differentiate between two competing firms in e-
commerce environments (Bawack R.E., 2022), a 
decisive factor for the success of a company using 
e-commerce in front of the competition. 

By using AI (artificial intelligence), a 

company can improve customer experience, 
optimize business processes and make more 
informed decisions, which can provide a 
competitive advantage over other firms in the 
same field. 

 

 
MATERIAL AND METHOD 

 
Artificial intelligence enables the collection, 

analysis and interpretation of a vast amount of 
data in real time, thus facilitating informed 
decision-making. As an entrepreneur or manager, 
using AI systems can help anticipate demand for 
products or services, assess risks and 
opportunities, and identify emerging trends in the 
market segment. 

In Romania, the e-commerce market made 
its presence felt starting in 2000 and began to 
really develop with Romania's entry into the 
European Union, when infrastructure investments 
began through access to European funds. 

 
RESULTS AND DISCUSSIONS 

 

In the period 2015-2023, Romania's 
population registered a slight decrease, from 19.8 
million to 19.0 million inhabitants. In contrast, the 
number of internet users has increased 
significantly, from 11 million in 2015 to 14 
million in 2023. This increase in internet users is 
also reflected in the internet usage rate, which has 

increased from 56% in 2015 to 82% in 2023. 
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