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Abstract 

 
Agricultural production proves to be a priority in the market analysis. In the current economy, the interest for a 

diversified and increased production remains at a high level, starting primarily from the basic needs that agricultural 

products satisfy and the increased demand. Commercial, financial, technological, logistical interests are also added to 

this, all being components of market studies. The present paper approaches, in an interdisciplinary manner, three 

directions of agricultural products market analysis: sustainable marketing, logistics and the need-production-

consumption relationship. The data used for the analysis are from official sources such as Eurostat and NIS, and data 

from the companies that are subjects of the analysis: Agricover, PrimeAgiculture, Kompass, Agromontana. The results 

highlighted that adapting production to market requirements is a vital component of the marketing plan, and the 

distribution and commercialization pillars directly impact on production, even if the consumer is in the foreground as a 
focus. The lack of efficiency in the logistic system leads to loss of capital and image, so ensuring the sustainability of 

these pillars is a way to ensure the success of companies present on the agricultural products market.  
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Agricultural production activity has been 
and remains vital for economic growth and 
development, regardless of the evolution of socio-
economic systems or market orientations. 

However, in order for production to reach the 
consumer market, namely the final customer who 
needs agricultural products, the rigorous 
organization of the production-consumption 
market route is mandatory. The marketing 
components that prove to be vital for supporting, in 
conditions of sustainability of this path, are the 

logistics & distribution of agricultural production. 
Without a functional, efficient and rigorously 
organized distribution system, the production-
consumption chain becomes inoperable or is 
burdened with unjustified costs. 

The main pillars mentioned above target 
both production and distribution activities, being 

increasingly influenced by sustainability rules. 
From the perspective of globalization and to 
respect the sustainable development rules, the 
logistic steps have become the nucleus of attention 
in both market research, and planning processes. 

Although, the agricultural production still 
remains a priority in the market and consumption 
investigations, in the same time the production is 

becoming increasingly dependent on the 
distribution rules and its functionality. On the one 
hand, production depends entirely on inputs 
provided through an operative and rigorous 

distribution, respectively it depends entirely on the 
distribution systems that ensure sales and sales to 
intermediary or final customers. The interest for a 
diversified and increased production remains at a 
high level, but new commercial, financial, 
technological and logistical interests are added, 
being a particularity of a developed economy. 

This paper approaches the three directions of 
the nowadays agricultural products market 

analysis: sustainable marketing, logistics and 
distribution, and the need-production-consumption 
relationship. Some supplementary requirements are 
related to respecting the sustainability rules in the 
logistic steps. Why? Because the technology and 
means of distribution are very well developed and 
the commercial policies take them into account. 
Also, globalization is another factor with big 
influence for the market analysis, mainly for the 

production planning processes, logistics 
adaptation, and relationship between market actors. 

The main objective of this paper is to 
analyse the conceptual and practical framework 


