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Abstract 

 

Climate change, water and air pollution, global warming, the decline of fauna and flora, eutrophication, correlated with 

the demands of the modern consumer, led to the formation of a new, much more complex approach regarding the sector 

of ecological products and its main determinants. The purpose of this paper is to identify and analyze the factors that can 

influence the decision to buy organic products by consumers. In addition, this study provides recommendations that can 

be considered by consumers when increasing and reinforcing green behavior towards green products. The objectives of 

the study aim to evaluate the influence of different types of variables (related to person, environment, product and 

reference group) on the decision to purchase organic products. One of the concepts proposed in the management of 

environmental problems by involving consumer participation is sustainable consumption. The recommendations are 

hereby derived from the relevant academic research, theories and results of this research. Both purchasing and 

consumption behavior can be influenced by certain information received from internal or external sources manifested in 

the form of stimuli. Thus, the consumer becomes aware of the emergence of a need suggested by different internal 

stimuli, such as: hunger or thirst, stimuli that, at a given moment, reach a high enough level to become impulses. 

Knowing these ratios allows the anticipation of future market reactions, reactions that are difficult to predict without a 

full understanding of the economic and psychological processes underlying consumer behavior. 
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In today's context, the ECO concept has 

become a "modus vivendi", so almost no one can 

afford to be ignorant of it. The increasingly 

frequent natural disasters, excessive pollution, 

global warming or unhealthy food are just as many 

opportunities to bring the "need to be eco" to the 

fore. We are overwhelmed by the ECO concept 

throughout mass media or by govermental and 

non-govermental organizations. In our country, full 

awareness for the need of living in harmony with 

the environment intensified the interest for 

Ecology due to the new perspectives which 

occured at the start of the ninth decade of the last 

century that constantly developed, so that 

nowadays Ecology is no longer seen as ”the snobs 

prerogative”, but as an independent science, with a 

remarkable impact over people (in Western 

Europe, the concern for Ecology rooted 

immediatly after the end of The Second World 

War). Various changes constantly occurring in the 

environment have a significant impact on changes 

in consumer attitudes and behavior both in the 

market and in other social spheres. Consumers 

continue to take action under the influence of 

several factors. Some are loyal to a certain brand-

product, others more or less consciously choose 

products that appeal to their beliefs, and others are 

ready to pay more for no particular reason. It is not 

clear exactly what causes people to engage in 

certain purchasing and consumption behaviors. 

According to Kaufman (1995), consumer behavior 

includes any human behavior that takes place at 

home, in a store or even on the street: where 

people think about buying, or using the products 

they buy. 

Consumer behavior researchers, 

representing various scientific disciplines, deal 

with various aspects of these behaviors, from the 

decision-making process to consumer perception, 

the impact of different factors on purchase 

decisions or, finally, consumer reactions to a given 

product. In recent years, the concept of sustainable 

consumption has been of particular importance, 

which is based on: planning, know-how, ecology, 

ethics and local awareness. Dąbrowska and co-

authors (Dąbrowska A. et al, 2015) identified 

consumer attitudes towards sustainable 

consumption in their work.

 

 
 
 


