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Abstract 

 

The paper aims to show and explain the usefulness of tools used for the eco-food products promotion. The approach is 

done from two perspectives: efficiency and sustainability goals. By reconsidering the multiple dimensions of qualitative 

food and the ecological attitude, we build a dashboard of modern promotion techniques that consider the objectives of 

sustainable development and quantify the progress achieved. The approach is on three value levels: economic, social 

and ecological. The analysis is done for the last 5 years, with data from Romania related to the food that is produced 

and consumed in the eco context. All these are in accordance with the requirements of sustainable development. The 

research is based on thematic description, analysis and synthesis. The specific indicators of sustainable development 

and others are considered. These indicators are drawn regarding the efficiency of sustainable and efficient tools, the 

progress achieved in supporting sustainable development and the contribution of eco-food to the wellbeing 

improvement and economic growth or stability. Even the separated topics are very well approached in the specialty 

literature, the connection between them and the boldness to expose another face of promotion is mainly an original 

approach. 
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The present paper approaches three concepts 

in connection with the aim of highlighting their 

common core. It is about the: eco-food, promotion 

and sustainability. The motivation that determined 

the idea of a joint approach to these concepts is 

supported by the fact that at the level of the 

European Union the policies and strategies to 

support eco-food and the objectives of sustainable 

development are emphasized, but the transition in 

the practice of supporting the production and 

consumption of eco food, including in Romania, is 

very slow. Moreover, the consumption of such 

products is limited only to a narrow niche of 

consumers, although the production capacity is of a 

high level. In this situation, argued with data, we 

assumed that one of the factors of the lack of 

visibility at the market level of the importance of 

the production/consumption of eco food products, 

can also be determined by the weak presence of 

promotional actions for this product category. 

We hypothesize that the tools for promoting 

the consumption of eco-food products are not 

sufficiently well developed or are insufficiently 

used. For these reasons, we are going to investigate 

the nature of the causal factors of this situation. 

From another perspective, we considered the 

concept of sustainable development that is the 

basis of European eco-food policies. This support 

is highlighted especially through three objectives 

of the 17 Sustainable Development Goals Horizon 

2030. Given that the production and consumption 

of eco-food continues to be reduced, and the 

promotion of this type of food consumption 

remains as limited, there is a risk that these 

objectives will not be achieved. It is about the 

following objectives: O2. Zero hunger, O3. Good 

health and well-being and O13. Responsible 

consumption and production. 

The aim and objectives of the paper are 

oriented to show and explain the usefulness of 

tools used for the eco-food products promotion, 

considering the low level of this interest in the 

production, consumption and sales, as well.  

In this regard, the approach is from two 

perspectives: efficiency and sustainability goals. 

Also, we aim to reconsider the multiple dimensions 

of qualitative food and the ecological attitude as 

support for using the promotion tools, building a 

dashboard of modern promotion techniques, 

considering, first of all, the above-mentioned 

objectives of sustainable development. All these 

are in the context of presumption of the progress 

possible to be achieved in the eco-food 

consumption. 


