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Abstract 

 
The agricultural sector contributes economically to Romania's GDP (gross domestic product) and employment levels, 

important pillars of the country's economy. Despite the crucial importance of the agricultural sector in Romania, there 

has been a lack of adaptation to technological development in all fields all over the world. The marketing strategies 

currently used in agriculture have both advantages and disadvantages. The present study aimed to identify the main 

marketing methods and present them in terms of the advantages and disadvantages of their use in the agricultural sector. 

The following main current strategies used were identified: interviews, marketing research, competitor analysis, group 

discussions and SWOT analysis. For each of these strategies were identified and discussed advantages such as customer 

needs, preferences, requirements and areas for improvement, quality of the products or services offered, insights into 

industry competitors, identifying market opportunities and the possibility of monitoring and adjusting marketing 

strategies, customer relationships, customer loyalty and satisfaction. Although identified in smaller numbers, the 

disadvantages include the following: high costs of implementation, time-consuming activities and the subjectivity of the 

retrieved information (for example, in the case of market research strategy), risk of imitating competitors or risk of 

incomplete information in the case of competitor analysis strategy or limitations in group size and representativeness or 

group biases (for strategies involving group discussion).  
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The agricultural sector is a crucial part of any 

country's economy, contributing significantly to the 

country's gross domestic product (GDP) and 

employing a large percentage of the population. In 

Romania, where nearly one-fifth of Romanians are 

employed in agricultural - related activities, 

*compared to the European Union (EU) member 

average of 4 per cent.  Romania’s 2.9 million 

agricultural landowners account for one-third of the 

EU’s agricultural holdings (ITA, 2022). 

According to the National Institute of 

Statistics in Romania, in 2021, the agricultural 

sector's contribution to the country's GDP was 

4.6%, positioning 11 at the European level (TGE, 

onsite) and 111 worldwide. GDP from Agriculture 

in Romania decreased to 2079.60 RON Million in 

the fourth quarter of 2022 from 2286.80 RON 

Million in the third quarter of 2022. Despite the 

significant increase in the IT industry in Romania 

and the availability of a diverse range of software 

solutions, the adoption of these solutions to increase 

the efficiency of agricultural work remains low.  

The marketing strategies related to this low 

degree of adoption have become the subject of the 
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present research study to illustrate the advantages 

and disadvantages of their use and offer a better 

understanding. 

 

MATERIAL AND METHOD 
 

The application of qualitative research was 
aimed at distinguishing and summarising the pros 

and cons of existing marketing strategies, with the 
purpose of providing a clear overview of the 
available options and assisting in the selection of 
the most suitable strategy to enhance the efficiency 

of software solution adoption. In addition to 
understanding the benefits of selecting a marketing 
solution, it is crucial to comprehend the drawbacks 
and primary factors that can impact the 

effectiveness of the selected marketing strategies.  
 

RESULTS AND DISCUSSIONS  

 

Over time, a series of scientific studies have 

demonstrated the practical effectiveness of various 

marketing and commercialisation strategies for 

software solutions in agriculture. A 2020 study 

published in the journal Sustainability examined the 


