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Abstract 

 

More than two years after the start of the coronavirus pandemic, tourism remains one of the most affected economic 

sectors. The present work aims to address, on the one hand, the impact of the health crisis on the behavior of consumers 

in the choice of tourist services, as well as to identify the methods by which these changes in behavior can positively 

influence the development of the rural tourism sector. Beyond momentary measures, we should look ahead to the future 

of tourism and identify ways to develop a more resilient and sustainable tourism offer. The experience gained during the 

health crisis will certainly help us anticipate new trends and consumption patterns. It should be mentioned that in order 

to benefit from this chance, integrated efforts must be made by all actors involved in the rural tourism sector, so that 

potential tourists can be guaranteed unforgettable experiences. 
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The COVID-19 pandemic spurred 

worldwide travel restrictions and inflicted pain on 

the global tourism industry from 2020 to 2022. In 

2020 international tourist arrivals fell by 74%, 

compared to the same period in 2019. This is the 

steepest decline in tourist numbers on record and is 

more than three times the decrease seen during the 

Global Financial Crisis in 2009. 

However, the coronavirus pandemic has 

some bright spots. It has forced us to do things 

differently and learn how to adapt. Some of these 

good parts are that people are becoming more 

caring and more aware of what is important in life. 

The new post-pandemic normal of tourism 

shows a radical change in travel behavior. On the 

one hand the plunging numbers in overseas guests 

and on the other side a simultaneous substantial 

growth in domestic visitor numbers and overnight 

stays (Forbes, 2020). Not only domestic travel is 

recovering faster than its international counterpart 

(UNWTO, 2020a), but people's preferences for 

long-haul destinations has also shifted towards 

smaller, nearby places (Patnait S., 2021; UNWTO, 

2020b). 

Despite fewer restrictions, paradoxical the 

phenomenon persists even in 2022. Several recent 

papers investigated the drivers of this radical 

change in travel behavior and identify a new type 

of tourist. In this context, I decided to focus on the 

concept of tourism novelty, which is often used to 

describe new and different experiences (Lee T.-H., 

Crompton J., 1992), perceived by tourists as 

unfamiliar and contrasting with previous 

experiences. 

In this context, I decided to focus on an 

older concept which is ”tourism novelty”, which is 

often used in the tourism literature to describe new 

and different experiences (Mitas O., Bastiaansen 

M., 2018). Perhaps many people discovered hidden 

spots in their own areas or maybe the homeland is 

perceived by many tourists as unfamiliar and now 

is the best moment to discover it. 

Accordingly, the present study embraces a 

broader perspective, aimed at establishing the 

priorities of the actors involved in rural tourism 

activity. 

 

MATERIAL AND METHOD 

 
The research methods used in the study 

were structured according to the completed stages, 
from the elaboration of the plan for performing the 
analysis to the formation of conclusions and the 
elaboration of the proposed solutions. 

The theoretical support of the research 
focused on the study of important scientific papers 
in the field of tourism and management of tourist 
destinations, concerning the radical change in 
tourists' behavior and the perception of the 
entrepreneurs about the future of development of 
this sector. 


