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Abstract 

 

The rural tourism and, in particular, the agritourism have become increasingly popular activities, as a result of the 

multiple benefits generated. The rural tourism is attractive for visitors with different motivations and different market 

profiles. This paper aims to find the most common profile of the tourists visiting the rural areas. In order to segment the 

rural tourism market, a series of customer indicators can be used, such as: reasons, preferences, needs and expected 

benefits; geographical origin; economic and demographic status; psychographic characteristics and consumer behavior 

etc. As the consumer needs and expectations regarding the rural tourism products are highly varied, there are several 

types of tourists, the differences being determined mainly by geographical origin, but also by the different perceptions 

on the quality of tourism products and services. In general, it can be said that these tourists come mainly from urban 

areas, are middle-aged or above middle-aged, have a high level of education and training, have above-average incomes 

and travel in small groups, usually with family and friends. 
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In the last decades, the rural tourism market 

has experienced a strong expansion, favoured by 

some demographic trends, such as the aging 

population, and by changes in travel patterns 

compared to the traditional ones (Bodescu D. et al, 

2017; Che D. et al, 2006). The main actor of rural 

tourism is the tourist, being indispensable for 

carrying out tourist activities in rural areas. 

Therefore, the knowledge about the tourist and all 

the issues involved in this process becomes key 

element (Pop I., 2013). 

The success and popularity of the rural 

tourism is based on obtaining the satisfaction of the 

consumers who choose the rural tourism products, 

their expectations from the tourist experience being 

highly varied. Achieving tourist satisfaction can be 

done when the reasons for which they choose a 

certain form of tourism and a certain tourist 

destination are known, simultaneously with the 

knowledge on the preferences for certain activities 

carried out during the stay (Prokopis C., 2010). 

According to Tsephe N.P. and Eyono Obono S.D. 

(2013), there are 4 categories of factors that 

influence the reasons of tourists to purchase rural 

tourism products: cultural, physical, interpersonal 

and factors linked with status and prestige. 

Understanding the travel behavior of the 

rural tourists is necessary for achieving success in 

diversifying the rural economic systems involved 

in tourism activities. In addition, the demand for 

rural tourism is influenced by demographic 

features and motivational aspects (Marangon F. et 

al, 2013). From the motivational factors point of 

view, the group of rural tourism consumers is very 

heterogeneous, their consumption behavior being 

strongly influenced by individual particularities 

(Moraru et al, 2016). The behavior of the rural 

tourists is obviously determined by the category of 

location, the amount of money available for a stay 

and the type of accommodation chosen (Pop I., 

2013). In general terms, this behavior is under the 

influence of endogenous and external factors 

(Moraru et al, 2016). 

The tourist discovery process assumes 

statistical measurement based on volume (number 

of trips, number of overnights stays, average length 

of visit etc.), value (holiday budget, amount of 

daily money spent per person, amount of money 

allocated for meals, accommodation, transport etc.) 

and profile (Cooper D.R. and Schindle PS., 2006). 

The term “profile” indicates that each individual 

tourist differs from all other tourists (Bowen D and 

Clarke J, 2009) and includes both elements related 

to the tourist (person and personality) and the 

details of the holiday itself (Cooper D.R. and 

Schindle PS., 2006). 

The development and consolidation of the 

rural tourism involves, by one hand, to determine 

the profile of the regular tourist, corresponding to 

each type of accommodation (Albaladejo P.I.P. 


